Abstract Leveraging Motivational Factors in Referral Programs: A User-Centric
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closely with user , contributing
to enhanced engagement and customer acquisition. The
journey encompasses various stages, beginning with a
to gain insights into the

within referral programs. Drawing inspiration
from Cialdini's principles of persuasion, referral designs Design
were introduced and examined. To validate these
insights, an eye-gaze tracking study was conducted. The
analysis prompted the integration of

By: Hinal Patel & hpate003@gold.ac.uk

O

g =

elements into the referral designs. 4
® Unlock Exclusive w
IntrOdUCtlon & BaCkg round D'scoums' Users Participating in Referrals [ ]

Personalization

Referral marketing's importance has grown in the digital
era, where traditional advertising struggles to break
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L Conclusion & Future work
In Conclusion, this project lays the
Focus Group Prototype Testing - Maze foundation for continual improvements in
referral programs.
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can provide deeper understanding
into the program's overall effectiveness.
Additionally, Investigating the
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