Field project in collaboration with Dub Dub and Away

Establishment of a fragmented association of camping services in the field of camping
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Abstract Introduction & Background

Camping has become the holiday of choice for most people and a survey
conducted by the Caravan Club (C&MC) in 2022 found that the campervan market now
generates around £31,089.7 million in funding.

Dub Dub & Away, a small specialist campervan hire company based in London,
wanted to create a business association to work with

companies in the camping sector to offer flexibility to users. The project aims to
use this business association to increase the exposure of these small camping
companies, create more possibilities for collaboration and facilitate business dia-
logue between companies while maintaining the privacy of users and companies
and also meeting the flexible needs and services of consumer users.

The huge number of consumers is driving the growth of the industry, but the camping
sector is multifaceted and complex, and users are spending time and effort searching for
the right business for their situation. The Camping Association aims to bring together
companies with different services in the camping sector to meet the complex choices
available to some camping users and to provide a platform for users and companies to

share information and collaborate.
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Purpose Purpose Purpose

1, Understanding Dub Dub and Away's specific
requirements for the project

2, Identified pain points for users as well as for the
company

Results.

User pain points

1, They needs some beginner's guide

2. They want to know more about the company's
services and talk to them, or talk to experienced
campers

Company pain points

1, They needs exposure and visibility

2, They needs a platform to collaborate on business
conversations(ensuring information privacy)

Conclusion and Future Work

1, Whether the framework contains sharing modules and
information modules that meet the needs of users

2, Whether the community features created by the framework
meet the needs of the users and the company

3, Whether the scope of the service is within the
company's requirements

Results.
1. The sharing module and the information module meet
the requirements
2. Privacy issues in user-to-user and company-to-company com-
munication are need to be improved again
3.The service areas covered by the framework are incomplete

For the short term outcome of this project, | have come up with a more complete
set of high fidelity diagrams (for the main needs of Dub Dub and Away) and the
end result is in line with the solution, providing a flexible search in the field of
camping in the association, providing a platform for users and companies to talk

and protect privacy.

Re-modified for high fidelity design

1, To understand whether the modified community
features meet the privacy needs of the company
and its users

2. Whether the range of services is complete

3.To see if the user and company login methods for
separate channels are more feasible

Results

1. The split-channel login approach was well received
2. The privacy of the forum was protected

3, Some minor features need to be cut

(Testing is ongoing)

ence cah continue to be refined.

® For the long term outcome of this project, which is a completely new framework, |
have added some future ideas for users, such as a more complete camping infor-
mation community with article modules and sharing modules, but the user experi-



