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Abstract
This is a problem-centred design project supported by an
evidence base, the proposal will discuss how to build trust
with users, how to keep the data collected transparent, and
provide consumers with appropriate value in exchange for its
value. At the same time, how to design it in such a way that
the company can actively train its customers from the outset
and incorporate equity into its products and models. Thereby
helping users to participate in data interaction and
communication with the company more actively and
voluntarily after understanding their own data.

Introduction & Background
This project is in collaboration with Amplifi and we are
looking at the issue of maximising the user's consent journey
while adhering to some of the basic principles of the GDPR.
While on the one hand aiming to improve user engagement
and user experience during the registration phase when
people register their accounts in the financial system
(especially in the banking system), Amplifi can use front-end
data collection technology, with the user's consent, to create
a personal profile of the user and help the client (financial
institution) to assess the risk of non-compliance with key
terms due to the user.
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Objectives

§ Improve user engagement and user 
experience during the registration phase

§ Create a personal profile of each user to 
help the client (financial institution) 
assess  the risk of non-compliance with 
key provisions due to users

Conclusion

Value of interview and survey:

• Theoretically, they help the company verify that most of the existing 
front-end designs are reasonable

Summary of design:

• Suggest trying to put my prototype into the company's full prototype 
for usability testing

• Validates that the solutions proposed are effective


